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33 years as Denmark’s 

leading building magazine!



Presentation of new 
construction projects
Unique and detailed presentation 
of major new construction pro-
jects, written by professional jour-
nalists and architects, and photo-
graphed by experienced architec-
tural photographers.

Theme sections
In each issue we focus on spe-
cific areas of professional interest 
with regular theme sections and 
specialist topics relevant to the 
building and furnishing industries. 
In addition, we publish the special 

supplement Magasinet Gulv (Floor 
Magazine), in cooperation with the 
Danish flooring branch association.

We bring news about and from 
building, floor and furniture fairs 
at home and abroad, and our edi-
tors attend at the most important 
European construction and interior 
design trade fairs.

News and background 
articles on the construction 
industry
We bring news and background 
articles on developments in the 

The magazine Byggeplads.dk

Who reads Byggeplads.dk?
Byggeplads.dk is distributed to architects, landscape architects, interior 
designers, engineers, contractors, surveyors, building and construction 
companies, construction industry suppliers, municipal and government 
authorities, banks, credit unions, investment companies, Denmark’s 500 
largest companies.

 2,950 Architects
 650 Landscape architects, interior designers
 290 Architects in local administration
 1,070 Consulting engineers
 1,290 Developers, chartered surveyors
 1,163 Building and construction contractors
 735 Carpenters, painters, masons, glaziers, sanitary and electrical contractors
 821 Flooring contractors and shops
 256 Municipal and government administration
 370 Housing associations and property administration companies
 812 Major trade and industry banking, finance and insurance corporations

  Print circulation: 10,500

Byggeplads.dk is a specialist magazine primarily targeted 
at decision makers in the building industry

Kærsgaard & 
Andersen A/S
“Byggeplads.dk is a fine magazine, 
seriously and soberly covering 
all corners of the construction 
industry we target. In addition, the 
magazine’s good presentations 
of construction projects make it 
a highly appropriate marketing 
platform”

Jens Kærsgaard 
Owner, engineer, MBA

construction industry, portraits of 
the companies and people behind 
the buildings, as well as exclusive 
interviews with key figures in the 
building and furnishing industries.

Supplements
Four times a year we present 
news and solutions in flooring and 
about the flooring trade in our sup-
plement Magasinet Gulv (Floor 
Magazine). Read more on page 6.

Byggeplads.dk is published  
4 times a year.
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A powerful marketing tool
Professionals within the construc-
tion industry have told us that 
Byggeplads.dk is a powerful mar-
keting tool. So powerful that it is 
widely used for reference, docu-
mentation and presentation.

For your own marketing or to 
inspire your customers. We offer 
targeted marketing to the people 
you want to connect with: the oth-
er professionals in the construc-
tion industry.

Theme sections
In our theme sections, we take 
a professional in depth look at 
topical issues in the construction 
industry. Here it is possible to tar-
get your marketing to profession-
als who seek knowledge and inspi-
ration on specific topics.

Construction and  
product news
Our building and product news 
allows for individual presentations 
and information on current solu-
tions, products and news from the 
company itself: comprehensive 
product presentations, company 
acquisitions and more.

Profile articles
With a profile article, you can pro-
mote your business, your prod-
uct or solution directly to your 
customers.

An effective way to communicate 
your company’s qualities, skills or 
solutions.

With an ad in Byggeplads.dk you are sure to be seen by 
key decision makers in the construction industry.
It’s the easiest way for you to communicate your message 
directly to the appropriate audience.

V8 Construction
“V8 Construction A/S carries out 
turnkey contracts and project 
development of real estate. We 
put together the right team of part-
ners for the individual tasks. V8C 
is convinced that the right team, 
good planning and strict manage-
ment, will ensure the best quality. 
V8C appreciate our cooperation 
with Byggeplads.dk where we 
have found inspiration and have 
been profiled in a very satisfactory 
manner. “

Morten Baunsgaard,  
CEO
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Concrete
Construction applications. Focus on news and 
solutions for roof, facade, walls, decks, floors, 
stairs, balconies, foundation and exterior coat-
ing. From the variety of concrete tiles to pol-
ished concrete floors.

Glass and solar screening
Focus on aesthetics and function. Modern 
office buildings are often characterized by large 
glass panels and require solutions that provide 
a comfortable environment. The solutions are 
numerous, for example. awning constructions, 
blinds, louver blinds, exterior and interior lamella 
screens or colored glass.

Magasinet Gulv  
(Floor Magazine)
Magasinet Gulv is Denmark’s only special 
media about floors and is published as an exclu-
sive supplement to all publications of Byggep-
lads.dk

The Magasinet Gulv is published in collaboration 
with Gulvbranchen (Denmarks Flooring Associa-
tion), communicating the latest trends in floor-
ing. The focus is on current news within both 
semi-hard and hard floors as well as carpets 
and accessories - and solutions and projects are 
presented where the focus is on the interaction 
between flooring and the rest of the interior.

Residential building and 
renovation
From planning and demolition of the actual 
renovation - from complete renovations to the 
roofing repairs and the replacement of facades, 
windows, electrical installations, etc.

Steel construction
Use of steel in construction. Steel joists, steel 
trusses and steel beams in a building play an 
important role in the supporting structure. But 
steel is also used extensively for stairs, walk-
ways, balconies, partitions and doors.

Roof and façade 
Often, the roof is designed so it lends archi-
tectural power and strength – space and light 
– to the indoor experience. This applies in par-
ticular to exciting solutions for skylights and 
roof windows, which only a roof can provide. 
Roofing, insulation, eaves, unused roof spaces 
and balconies. Focus on roofing materials and 
roof structure and using the roof as an energy 
source via solar panels.

Wood construction
The increased focus on climate and sustain-
ability has led to an increased interest in the 
use of wood in construction. Wood construc-
tion can play a role in the goal of reducing CO2 
emissions by 70 percent by 2030 and therefore 
the use of wood has become interesting. The 
theme takes a closer look at the possibilities of 
using wood as a material in construction

Windows, doors and gates 
Trends in design, materials and construction. 
Windows and doors - to create an open and 
free space, while fulfilling the requirements for 
good indoor air quality and protection against 
both cold and heat.

Walls and ceilings
Room division and surface, aesthetics and func-
tion. Ceilings and walls divide and structure the 
room and interact functionally and aesthetically 
with the decor, especially the acoustic environ-
ment. Colors and decorations.

Trade fairs
Throughout the year we bring coverage and 
reports from a variety of fairs: Bau in München, 
Domotex in Hannover, Stockholm Furniture & 
Light Fair and Batimat in Paris. 

Publication dates and themes
In each issue of Byggeplads.dk we bring a number of theme sections, 
where we focus on selected professional areas in the building industry.
Get professional information and inspiration on everything from interiors, 
through sports centres, to concrete foundations

Spæncom A/S
”We made our own media analysis among our 
customers, which showed that Byggeplads.dk is 
one of the most valued media among contractors, 
consultants and architects – it means that we 
consider Byggeplads.dk as a relevant advertising 
medium for us. In addition, construction projects 
have a very nice presentation of text and image, 
which we attach great importance to.”

Per Bachmann, marketing director
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No. 1 late March

Wood Construction:  
New trends with increased use of wood as a 
material. 

Glass construction and solar screening: 
Focus on aesthetics and functionality.

Residential building and renovation: 
Challenges, solutions and requirements for 
renovation work.

Magasinet Gulv (Floor Magazine): All about 
floor covering products and solutions.

No. 3 late September

Windows, doors and gates: Trends in design, 
materials and construction.

Glass construction and solar screening: 
Focus on aesthetics and functionality.

Walls and ceilings: Room dividers and 
surfaces, aesthetics and functionality.

Magasinet Gulv (Floor Magazine): All about 
floor covering products and solutions.

No. 2 start June 

Steel construction: Use of steel in building.

Roof and façade: Roofing, insulation, base-
ment, unused roof spaces and balconies.

Magasinet Gulv (Floor Magazine): All about 
floor covering products and solutions.

No. 4 late November 

Roof and façade: Roofing, insulation, base-
ment, unused roof spaces and balconies.

Concrete: Usage in buildings. Focusing on 
news and solutions.

Magasinet Gulv (Floor Magazine): All about 
floor covering products and solutions.
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Magasinet Gulv (Floor Magazine)
Supplement to Byggeplads.dk March, June, September and November issues
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Magasinet Gulv is an exclusive 
supplement to the March, June, 
September and November issues 
of the magazine Byggeplads.dk.

Magasinet Gulv reflects the most 
recent development and trends 
within flooring, of all types, hard 
and flexible floors, rugs, stairs and 
accessories. The magazine focus-
es on news and presents solutions 
and projects in harmony with the 
existing interior.

Online presentation
Supported by our website www.
magasinetgulv.dk.
The only media market that com-
municates specifically for the con-
tract market for flooring.

Circulation/distribution
11,000 copies distributed March, 
June, September and December 
2015 to architects, interior design-
ers, building and construction 
companies, developers, engineers, 
municipalities and at least 3,000 
end users: private and public 
enterprises, hotels, retailers and 
enterprises within the bank and 
finance sector.

Magasinet Gulv is also distrib-
uted to trade fairs and selected 
showrooms. 

Targeted marketing of floor covering products and 
solutions to the contract market – an inspiration to 
clients, consultants, architects and interior designers



Our flagship is www.byggeplads.
dk, incomparably the market’s 
largest provider of documentation 
and presentation of construction 
projects. On our website we have 
articles, graphics and hard data 
describing over 1,400 construc-
tion projects, categorized by build-
ing type. The website is a very 
popular reference work for all in 
the construction industry who are 
looking for information on specific, 
completed construction projects – 
which also makes it an attractive 
place for both consultants, con-
tractors and suppliers to describe 
their role in the individual building 
projects. Precise, serious and visu-
ally stunning.

The website has a continuous flow 
of news and is organized in the-
matic categories within the various 
trade specialties.

The website is the only one of its 
kind in Denmark targeted toward 
the professional construction trade 
– with 20,000 visitors and 50,000 
page views each month.

www.magasinetgulv.dk is the digi-
tal platform for our strong niche 
media of the same name, while 
www.officeplusdesign.dk targets 
the interior design and furniture 
industry.

We are active on social media - 
primarily Facebook with www.
facebook.com/byggeplads.dk, 
where there is opportunity for the 

dissemination of news, pre-
senting construction projects 
and new products – and thus 
specific dissemination of 
messages from our advertis-
ers. Facebook is consequent-
ly an effective complement to 
our website in that our edito-
rial content reaches an even 
broader audience, which is 
an obvious advantage for our 
advertisers.

Our newsletter targets over 
4,000 professionals in the con-
struction industry and is pub-
lished every 14 days. It repre-
sents an excellent opportunity 
for marketing through banner 
advertising.

Web partnerships

We offer businesses in the con-
struction industry the opportunity 
to be an integrated part of our 
online universe through a special 
‘web partnership’. This gives the 
partner access to their own profile 
page and access to our news sec-
tion, where they can publish their 
own articles and company news 
– whether it’s new projects, new 
products or other new initiatives.

Online media
www.byggeplads.dk, www.officeplusdesign.dk,
www.magasinetgulv.dk, facebook.com, byggeplads.dk’s
newsletter

Use our digital media to get 
your message even closer to 
your target segment 

Stay informed on www.byggeplads.dk, 
Denmark’s largest website for construction 
projects and solutions within the 
construction industry
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Web partnerships

As a web partner on www.bygge-
plads.dk you get the opportunity to 
publish your own news articles on 
an equal footing with our journal-
ists. If you want to promote your 
new fence, app, safety shoes, 
office furniture, or cement mix-
ture, present your new employee, 
invite to an event, or just have 
some good news about your com-
pany, the partnership is a great 
opportunity to be seen by the right 
eyes.

Other advantages:

• You can create a company pro-
file with photo, map, logo and 
free profile text. All your articles 
automatically link to this profile 

Would you like to advertise?
Please contact your media consultant for prices:

Media consultent Steffen Aunø 4813 1375 – sa@huginmedia.dk

Media consultent Finn Chortsen 4813 1372 – fc@huginmedia.dk

Media Consultant Annette Beyerholm 4813 1378 – ab@huginmedia.dk

Online advertising

– and if your company has been 
involved in one of our many con-
struction projects or mentioned 
in our news links will automati-
cally be created both ways.

• You can publish articles in four 
different categories directly on 
the site. General news, product 
news, career news and events 
– so there are plenty of opportu-
nities to promote your business. 
The articles are published on an 
equal footing with the rest of 
our editorial content.

• You have the opportunity of 
exposure through our newslet-
ter and Facebook page – editors 
select relevant articles.

• Free support is of course 
included.

Get in touch with your 
potential customers through 
banner ads on
www.byggeplads.dk,
www.officeplusdesign.dk and 
www.magasinetgulv.dk and 
the Byggeplads.dk newsletter.

Banner ads
With a banner on www.bygge-
plads.dk we can help you get in 
touch with the segments in the 
construction industry you want, 
because our articles and catego-
ries are aimed at specific groups 
of readers in the construction 
industry.

We have four main banner posi-
tions: a top banner at the top of 
every page, column banners in 
two different sizes, as well as a 
project banner on individual con-
struction projects.

Each banner position can contain 
up to four banners in rotation – 
and can be limited to certain parts 
of the site – which ensures that 
your banner will only be seen by 
the relevant recipients of your 
messages.

New option: banner 
advertising in project 
presentations
Many of our advertisers have 
requested the ability to have a 
banner ad placed in direct con-
nection with our presentation of 
construction projects. We now 
offer this possibility with a banner 
ad format 300 × 250 pixels on the 
project presentation.

Like all banners on the site, 
these banners be both animated 

Flash banners or static jpeg or gif 
images.

Targetted placement
Remember, if you want to target 
your banner impressions for a cer-
tain audience, on a specific theme 
section for example, it can of 
course be arranged.

Other creative banner sizes or 
placements – eg. video banners 
and creative backgrounds – are 
also an option. Let us know your 
wishes and we will find a solution.
 
Newsletters

Our newsletter comes out to over 
4,000 recipients with backgrounds 
in the professional construction 
industry and who quickly react 
to the content and messages in 
the newsletter. Here you have the 
opportunity to present editorial 
messages and banner advertising.
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Banners on the front page 
and other content pages
Top banner/leaderboard:  
930 x 90 px

Column banner, wide:  
300 x 250 px

Megabanner (front page only):  
460 × 350 px

The banners are displayed in rotat-
ing display, ie. a banner sharea 
space with up to three other ban-
ners, so the banner will be shown 
about every fourth time the page 
is displayed.

Banners on specific 
construction projects
Project banner: 300 x 250 px

File formats for banners
We accept banners in Jpeg or Gif.

Jpeg banners are a simple static 
image without animation. Gif ban-
ners can also be a static image, 
but may also include a simple ani-
mation (eg. switch between two 
images). 

Weight: max 50 kB each.

Loops, animation and frame 
rate:
Animation must stop after a maxi-
mum of 15 seconds.

Max 12 frames per second.

We can not currently receive FLV-
based banners (video banners).

Banners in the newsletter
Banners in our newsletter can 
have several sizes:  
468 × 60 px, 360 × 90 px, 
564 × 400 px eller 300 × 250 px

In each newsletter our editor will 
select a partner-article thus reach-
ing a much larger audience. Read 
more about partner agreements 
on www.byggeplads.dk/partnere.

Additional information
Read more about the guidelines 
and recommendations for banners 
on FDIM - Association of Danish 
Interactive Media, www.fdim.dk.

Material and cancellation 
deadline
14 days before publication date.

Material submission
Web ready banners should be sent 
to Lene Lykke  
– ll@huginmedia.dk

Banner formats and tech specs

Banner production
Byggeplads Danmark will gladly produce your web banner for you – at a 
very favourable price: 

Static gif banner ads: EUR 200.
Flash Banners: pease ask for a quote

Finished, proofread manuscript and any images for banner production to 
be sent 2 weeks before publication date to Lene Lykke 
– ll@huginmedia.dk.

Copyright
Danmark keeps the copyright to the produced banner material. If the 
advertiser wants to bring the banner of other web media, a fee of 50% of 
ad price. Banners produced by site may not be placed on other web media 
before they are published on www.byggeplads.dk, www.officeplusdesign.
dk or www.magasinetgulv.dk.

Get in touch
For prices, please contact your media consultant for further information:

Media consultent Steffen Aunø 4813 1375 – sa@huginmedia.dk

Media consultent Finn Chortsen 4813 1372 – fc@huginmedia.dk

Media Consultant Annette Beyerholm 4813 1378 – ab@huginmedia.dk
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Banner formats and tech specs
(continued)

Banners in the newsletter
Banners in the newsletter can 
have several sizes:  
468 × 60 px, 360 × 90 px, 
564 × 400 px or 300 × 250 px

Banners on the front page and other 
content pages

Topbanner/leaderboard: 930 × 90 px

Column banner, wide: 300 × 250 px

Mega banner (only front page) 460 × 350 px

Banners on building projects

Project banners (only on project descriptions 
and linked image pages) 300 × 250 px

Prices
For prices, please contact your media consultant for further information:

Media consultent Steffen Aunø 4813 1375 – sa@huginmedia.dk

Media consultent Finn Chortsen 4813 1372 – fc@huginmedia.dk

Media Consultant Annette Beyerholm 4813 1378 – ab@huginmedia.dk

Newsletter Website (front page) Website (projects)
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Reprints and other products

Inserts
With an insert, you can have your 
own leaflet distributed with our 
magazine. You get an efficient 
distribution of your product 
brochure, course catalog or 
business presentation.

A growing number of advertisers 
choose to use this unique oppor-
tunity for marketing – possibly in 
combination with advertising to 
optimize efficacy.

Ad production
Byggeplads.dk can also produce your ad for you  
– at a very favourable price:

1/8 page ad for the magazine: EUR 54

1/4 page ad for the magazine: EUR 127

1/2 page ad for the magazine: EUR 167

1/1 page ad for the magazine: EUR 227

Minor editing of PDF files: EUR 33

Prices include proofs, and assume that we receive complete, proofread 
manuscripts and any high resolution logos and images needed for the ad. 
Advertising material to be sent within 5 weeks before publication date to 
Lene Lykke - ll@huginmedia.dk.

Please contact your media con-
sultant or our advertising coordina-
tor for more information.

Media consultant Steffen Aunø  
+45 4813 1375  
– sa@huginmedia.dk

Media consultant Finn Chortsen 
+45 4813 1372  
– fc@huginmedia.dk

Media Consultant Annette 
Beyerholm 4813 1378  
– ab@huginmedia.dk

Ad coordinator  
Lene Lykke  
+45 4813 1379  
– ll@huginmedia.dk



Subscribe to knowledge and inspi-
ration about Danish construction, 
architecture and interior design - 
with a subscription to Byggeplads.
dk you get:

• 4 editions with detailed 
presentation of approx. 150 
construction projects annually.

• Inspirational themed sections 
in each edition with in-depth 
articles and timely news 
about products, solutions and 
services.

Hugin Media ApS publishes a 
range of media – primarily the spe-
cialist magazine Byggeplads.dk, 
now in its 32nd year. 

In early 2008 the current own-
ers bought the company. Since 
then, the supplement Gulv (Floor), 
Magasinet Skolen (The School) 
and a relaunched website www.
byggeplads.dk have appeared. 

In 2014 a new marketing service 
activity was established and in 
2017 we took over the production 
of Beton (Concrete) magazine.

About Hugin Media ApS

Subscription

• Advance publicity and news 
reports from the building, floor and 
furniture fairs at home and abroad.

• The special supplement Magasinet 
Gulv (Floor Magazine) with a focus 
on flooring and the flooring trade.

• Exclusive interviews with key 
figures in the construction 
industry.

• News and background articles 
on developments within the 
construction industry. 

Byggeplads.dk published by 
subscription. 4 annual issues 
540 (excluding VAT). 
Single issues DKK 105  
excluding VAT and postage)

Order subscription via:

• internet: www.byggeplads.dk

• mail: abonnement@huginmedia.dk

• phone: +45 4817 0078

Back Issues:

Can be ordered and purchased on 
www.byggeplads.dk.

Hugin Media ApS

Huginsvej 2b,  
3400 Hillerød, Danmark

Tel.: +45 4817 0078

www.huginmedia.dk

info@huginmedia.dk

CVR-nr: 26 99 14 12

IBAN: DK8976560002169052

Swift: VEHODK22

ISSN 0904-3241

Managing editor: Kim Sejr

BYGGEPLADS.DK  / MEDIA INFORMATION 2021 /  12



BYGGEPLADS.DK  / MEDIA INFORMATION 2021 /  13

Material submission
Completed advertising material to be delivered in Adobe 
Acrobat PDF format and must be compatible with Acrobat 
4 (PDF 1.3). All images in CMYK, 300 dpi All fonts included 
100% (not subset) There should be no spot colors (such as 
Pantone) in the PDF.

Format: PDF  and InDesign files should have the correct ad 
size. Full bleed advertisements with 3 mm bleed and crop 
marks. Important text or graphics in ads that bleed should be 
not less than 7 mm from the cut edge. Non-bleed ads should 
be without crop marks and preferably with a 0.5 pt border.

Print: Please send a representative color print in 100% full 
size.

Materials deadline: 5 weeks for print-ready electronic 
material.

Cancellation deadline: 8 weeks before publication date.

Payment terms: Net 14 days from publication date.

Special placement: Special ad placement in the magazine: 
add 10% to the insertion price.

Discounts: There is a 10% discount for four insertions.

Finished artwork: Send to Lene Lykke, ll@huginmedia.dk.

For further information:  
Contact our advertising department.

Media consultant Steffen Aunø  
+45 4813 1375 – sa@huginmedia.dk

Media consultant Finn Chortsen  
+45 4813 1372 – fc@huginmedia.dk

Media Consultant Annette Beyerholm  
+45 4813 1378 – ab@huginmedia.dk

Ad coordinator Lene Lykke  
+45 4813 1379 – ll@huginmedia.dk

Ad content: Your ad’s content must comply with the rules 
of the Marketing Practices Act.

Copyright: Articles or photos from Byggeplads.dk may 
not be reproduced commercially without the publisher’s 
permission.

Formats marked with a star (*) are not available in supplements to Byggeplads.dk.

1/8 page *
horizontal
92 × 63 mm
EUR 947

1/4 page *
vertical B
48 × 270 mm
EUR 1,573

1/4 page *
vertical A
92 × 131 mm
EUR 1,573

1/4 page 
horizontal
190 × 63 mm
EUR 1,573

1/2 page 
vertical
92 × 270 mm
EUR 2,173

1/2 page 
vertical bleed
102 × 297 mm 
(+ 3 mm bleed)
EUR 2,333

1/2 page 
horizontal
190 × 131 mm
EUR 2,173

1/2 page 
horizontal 
bleed
210 × 146 mm 
(+ 3 mm bleed)
EUR 2,333

1/1 page
190 × 270 mm
EUR 3,333

1/1 page bleed
210 × 297 mm 
(+ 3 mm bleed)
EUR 3,627

2, 3 and 4  
cover pages
210 × 297 mm 
(+ 3 mm bleed)
2: EUR 4,320
3: EUR 4,000
4: EUR 4,600

Ad formats are listed in width × height. 
Prices are valid from 1st January 2021 
and are not including production, 
reproduction and VAT. Prices are for 
unspecified ad placement.

Double page 
spread
400 × 270 mm
EUR 4,800

Double page bleed
420 × 297 mm 
(+ 3 mm bleed)
EUR 5,200

Advertising 
rates for 
Byggeplads.dk 
2021

The magazine’s size is A4 (210 x 297 mm).  
Printing: printed after ISO-standard 4 colour (CMYK), 80 lpi.We cannot be held responsible for printing errors.
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Material submission
Completed advertising material to be delivered in Adobe 
Acrobat PDF format and must be compatible with Acrobat 
4 (PDF 1.3). All images in CMYK, 300 dpi All fonts included 
100% (not subset) There should be no spot colors (such as 
Pantone) in the PDF.

Format: PDF  and InDesign files should have the correct ad 
size. Full bleed advertisements with 3 mm bleed and crop 
marks. Important text or graphics in ads that bleed should be 
not less than 7 mm from the cut edge. Non-bleed ads should 
be without crop marks and preferably with a 0.5 pt border.

Print: Please send a representative color print in 100% full 
size.

Materials deadline: 5 weeks for print-ready electronic 
material.

Cancellation deadline: 8 weeks before publication date.

Payment terms: Net 14 days from publication date.

Special placement: Special ad placement in the magazine: 
add 10% to the insertion price.

Discounts: There is a 10% discount for six insertions.

Finished artwork: Send to Lene Lykke, ll@huginmedia.dk.

For further information: Contact our advertising 
department.

Media consultant Steffen Aunø  
+45 4813 1375 – sa@huginmedia.dk

Media consultant Finn Chortsen  
+45 4813 1372 – fc@huginmedia.dk

Media Consultant Annette Beyerholm  
+45 4813 1378 – ab@huginmedia.dk

Ad coordinator Lene Lykke  
+45 4813 1379 – ll@huginmedia.dk

Ad content: Your ad’s content must comply with the rules 
of the Marketing Practices Act.

Copyright: Articles or photos from Byggeplads.dk may 
not be reproduced commercially without the publisher’s 
permission.

1/4 page 
horizontal
190 × 63 mm
EUR 1,573

1/2 page 
horizontal
190 × 131 mm
EUR 2,173

1/2 page 
horizontal 
bleed
210 × 146 mm 
(+ 3 mm bleed)
EUR 2,333

1/1 page
190 × 270 mm
EUR 3,333

1/1 page bleed
210 × 297 mm 
(+ 3 mm bleed)
EUR 3,627

2, 3 and 4  
cover pages
210 × 297 mm 
(+ 3 mm bleed)
2: EUR 4,320
3: EUR 4,000
4: EUR 4,600

Ad formats are listed in width × height. 
Prices are valid from 1st January 2021 
and are not including production, 
reproduction and VAT. Prices are for 
unspecified ad placement.

Double page 
spread
400 × 270 mm
EUR 4,800

Double page bleed
420 × 297 mm 
(+ 3 mm bleed)
EUR 5,200

Advertising 
rates for 
magasinet
Gulv 2021

The magazine’s size is A4 (210 x 297 mm).  
Printing: printed after ISO-standard 4 colour (CMYK), 80 lpi.We cannot be held responsible for printing errors.


